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“CLICK IT OR TICKET” PLANNER                  

POST MOBILIZATION REPORT
SAMPLE NEWS RELEASE

Note: Before filling in the names of the organization and organization spokesperson, you MUST contact them to obtain their permission to use their names in this press release, and you must get their approval for the language used in their quotes, and any changes or additions they may require. Only after this is done can you send out the press release.
FOR IMMEDIATE RELEASE: [Date]
CONTACT: [Name, Phone Number]

[LE Agency] Proclaims 

“Click It or Ticket” Enforcement Blitz a Success

[City, State]—The [LE Agency] today announced the results from the “Click It or Ticket” seat belt enforcement mobilization held May 21 – June 3, 2007.  The campaign, which began with [special seat belt checkpoints or saturation patrols] in [State] during mid-May, resulted in [#] tickets being written with particular emphasis on motorists to buckle up day and night.  
Law enforcement agencies throughout [State] participated in this nationwide high visibility enforcement effort.  During the “Click It or Ticket” period the [LE Agency] reported [#] citations issued with the following results:  

	Seat Belt Citations                                 
	[         ]

	Child Restraint Citations 
	[         ]

	Speeding Citations 
	[         ] 

	DUI Arrests 
	[         ]

	Drug Arrests 
	[         ]

	Stolen Vehicles Recovered               
	[         ]

	Fugitives Apprehended                
	[         ]

	Other Citations 
	[         ]


“We sent the ‘Click It or Ticket’ message out loud and clear this year,” said [LE spokesperson]. “Hopefully we’ll continue to see an increase in belt use and a decrease in preventable fatalities on our roadways as a result.”

In an effort to save more lives by convincing all motorists to always wear their seat belts, the [LE Agency] joined forces with the National Highway Traffic Safety Administration, and other state and local law enforcement and highway safety partners to launch a high visibility enforcement initiative and a variety of outreach activities that included television and radio promotions combined with high visibility enforcement in targeted markets where fatalities have been most prevalent. 
“Click It or Ticket”!
For more information, visit Campaign Headquarters at www.nhtsa.gov/link/ciot.htm.
